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Abstract


Several international studies have proven that media's representation of the female bodies has led women of different backgrounds and reaces to judge beauty as it is ideally exemplified, thereby causing negative body images, low  self-esteem, and eating disorders. The purpose of this study was to analyze  the effects of media on the body image and self-esteem of women using varied psychological measurse in the Philippine setting. A  comparative study was conducted on  women belonging to the three identified social classes in the Philippines, both in a rural and urban setting. One hundred and  eight three females were grouped according to their geographic origins, and further identified into sub-groups based on their income class brackets. Each respondent was asked to answer 4 validated questionnaires adopeted from a study by Varnado (2000), namely, Beliefs About Attractiveness Scale-Revised (BAA-R), Body Parts Satisfaction Scale-Revised (BPSS-R), Media Consumption Scale (MCS), and Body Appearance Sacle (BAS). The MCS was correlated with the BAA-R, BPSS-R, and BAS, in order to examine the effects of media consumption and exposure on women's beliefts about attractiveness, body parts satisfaction, and physical self-esteem, respectively. Using the Single-Factor ANOVA, results have shown that tmdeia's effects on the body image and physical self-esteem of women depend upon social-cultural factors, such as educational attainment, but more importantly , social classes, regardless of their geographic origin.  The poor are more negatively affected by media, as well as inclined to accepting the Western beliefs.  Also, they exhibited extreme dissatisfaction with their bodies and rated their overall selves the lowest. Since the poor are the most vulnerable to the body's plasticity, efforts should be channeled towards this group to break the cycle of media's ill effects. The researcher recommends that health practitioners implement media literacy on school campuses, universities, government hospitals, and rural and urban communities. Future studies should investigate on other  socio-cultural factors such as peer pressure, parental and partner relations, childhood history, because they greatly contribute to a negative body image and self-esteem, as may third-person perception, feedback, and pluralistic ignorance. Moreover, personality differences may also be examined as they affect women's receptivity to media messages. As contribution to the area of sports psychology and sociology,  a future on women athletes particularly those whose aesthetic appearance is considered equally significant as optimal functionality, and their body image will allow coaches to administer training and diet programs more suitable to the athletes' needs. 
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